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CHAIRMAN'S REVIEW

Dear shareholders, this is my first review as Chairman of Kinnevik since my appointment at the Annual General Meet-
ing in May last year. Kinnevik is a unique company with global reach and deep Swedish roots. It has a long history, an
entrepreneurial spirit and a professional management approach. 2016 was another active year and our hard work has
put us in a good position for 2017. We have a clear strategy, a solid business model and a strong balance sheet forming

the foundation for the future.

DELIVERING STRATEGY

Globally, 2016 was a difficult year with increased volatility, un-
certainty and complexity in political, social and economic terms.
We continued executing our strategy of creating long-term value
through active ownership. We supported our companies in driv-
ing innovation and operational excellence, attracting world-class
talent, developing strong strategic and operational partnerships,
attracting other leading institutional investors and creating value
through consolidation. In our view, active ownership means thatwe
have to contribute the time and resources necessary to support our
companies in reaching their full potential. Moreover, we continue
to raise our expectations that our investee companies should be
sustainability leaders in their respective markets. We believe that
companies operating in a responsible and ethical manner will
outperform their competitors in the long run. In our Sustainability
Report 2016 on page 18-27 of this report we describe our sustain-
ability work at Kinnevik in more detail, as well as our work with the
investee companies.

BOARD WORK N 2016

The Kinnevik Board had a busy and eventful year. In our eleven
meetings we spent a considerable amount of time discussing
the opportunities and challenges of our portfolio companies. We
held one of our board meetings on site in Berlin getting in-depth
insight into our largest portfolio company Zalando. We supported
our private companies in their strategy execution, and took the
lead in the refinancing of Global Fashion Group to ensure that the
company can execute on their growth strategy. We also reviewed
and approved two exciting new investments, US based financial
services company Betterment, and babylon, a UK based personal
digital healthcare provider.

The Board implemented a Governance, Risk management and
Compliance (GRC) Committee to assist in monitoring the govern-
ance and sustainability structures of Kinnevik and our investee
companies, including risk management processes and compliance
with laws, regulations and codes of conduct.

Attracting, rewarding and retaining top talent is a prerequisite for
value creation and a key focus for the Board. During the year, the
Board developed a refined framework for long term incentive plans
which will be put forward to our shareholders in May. The objec-
tive is to link an increasing share of the employees’ remuneration
to the long-term value creation of Kinnevik thereby aligning the
employees’ interests with those of shareholders.

Ensuring efficient capital allocation is another critical considera-
tion for the Board. Total shareholder remuneration during 2016
represented a record high yield of 9.8% based on the closing price
at 31 December 2015. Kinnevik also executed a SEK 500m share

s 3
buyback programme. For the fiscal year 2016, we are pleased to
recommend a dividend of SEK 8.00 per share, corresponding to
a 3.7% dividend yield based on the closing share price for 2016,
subject to approval by the Annual General Meeting in May.

The Board has refined Kinnevik's financial targets with respect to
returns and leverage, reflecting the current macroeconomic en-
vironment and the composition of Kinnevik's portfolio. Kinnevik’s
shareholder remuneration target remains unchanged. The financial
targets are stated in full on page 8 of this report.

In December last year we announced that our Chief Executive
Officer, Lorenzo Grabau, would be leaving the Group. | would like
to thank Lorenzo for the significant contribution that he made to
Kinnevik during his time as a non-executive director and as Chief
Executive Officer.

I would also like to express my appreciation to my board colleagues.
Chairing a board with such knowledgeable and active members
is rewarding, and they make a very important contribution to the
value creation of Kinnevik. On behalf of the Board of Directors, |
would also wish to extend my gratitude to the management and
wider Kinnevik team for yet another year of hard work, commit-
ment and contributions.

Finally | would like to thank you, our shareholders, for your contin-
ued support of Kinnevik.

Tom Boardman
Chairman of the Board of Directors
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CHIEF EXECUTIVE'S REVIEW

In 2016, Kinnevik combined a high level of investment activity with significant cash return to our shareholders. We added
two new digital consumer-focused companies to our portfolio, Betterment and babylon, and invested in our existing
companies to support their growth and profitability. We returned SEK 7.1bn to our shareholders through our ordinary
dividend and a share redemption programme and, in addition, executed a SEK 500m share buyback programme. These
actions reflect the strength of our business model. We invest to build leading digital consumer brands, whilst maintaining
our financial discipline and commitment to return value to our shareholders.

2016 RESULTS

During the full-year 2016, Kinnevik's Net Asset Value (NAV) de-
creased by SEK 11bn or 13%, amounting to SEK 72.4bn or SEK
263 per share per 31 December 2016. Adjusted for the SEK 7.1bn
distributed to shareholders, our NAV decreased by SEK 4bn or 5%

2016: FOCUS ON SUSTAINABLE VALUE CREATION

At Kinnevik we build companies for the long term. This requires
a focus on sustainability from financial, governance and corpo-
rate responsibility perspectives. During 2016, our larger private
companies implemented clear guidelines for governance, risk
management, compliance and corporate responsibility. In addition,
whilst firmly focused on maintaining growth, an increased empha-
sis on operational efficiency enabled our companies to improve
profitability. The execution of our investment strategy continued
in a disciplined and focused manner. 2016 involved re-allocations
of capital within the existing portfolio but also net investments of
almost SEK 3bn, including in particular our leading role in Global
Fashion Group’s financing round and our participation in Tele2's
rights issue financing their acquisition of TDC Sweden.

Kinnevik's largest investee companies, Zalando, Millicom, Tele2,
Global Fashion Group and MTG, together represent close to 90%
of our NAV. Below follows a brief summary of their financial per-
formance and operational highlights in 2016.

Zalando, Kinnevik’s largest asset accounting for around 38% of our
NAV, had a successful year 2016. The company continued to strike
a good balance between growth and profitability, and pushed
forward with investments to develop its platform initiatives and
further improve its offering. Full-year 2016 revenues grew by 23%
to EUR 3.6bn and the EBIT margin amounted to 6%, which was in
line with Zalando's guidance. The company continued to strengthen
its market presence and expressed intentions to open a satellite
warehouse in Sweden during 2017 to further improve Zalando's
customer proposition in its important Nordic markets.

Millicom grew organic service revenues by 1.2% to USD 6.3bn for
the full year 2016 and the adjusted EBITDA margin amounted to
36%. The company continued to execute its strategy to reshape
the business on two main focus areas. First, driving rapid growth in
mobile data and expanding the cable footprint to reconfigure the
revenue mix towards these high growth segments as growth in voice
and SMS revenues weaken further. Second, enhancing operational
efficiency in order to refocus the cost structure. Millicom's Board of
Directors recommends a dividend for 2016 of USD 2.64 per share.

Tele2 reported full-year revenues of SEK 28.3bn, representing a
growth of 5%, and an EBITDA margin of 19% supported by increas-
ingly strong mobile momentum driven by 4G data monetisation
across the group. The acquisition of TDC Sweden was completed
in October and the rights issue was finalised shortly thereafter.
Tele2's Board of Directors recommends a dividend for 2016 of
SEK 5.23 per share.

Global Fashion Group strengthened its financial position in 2016
by completing a EUR 330m funding round and by divesting op-
erations in India, Thailand and Vietnam. GFG achieved significant
margin improvements driven by improved inventory manage-
ment, meaningful efficiency gains and path-to-profit initiatives
leading to fixed cost optimisation. GFG also continued to focus
on the roll-out of marketplace platforms in addition to securing
key international brands.

MTG had organic revenue growth of 5% for the year, with revenues
of SEK 17.3bn and an operating margin of 8% further supported
by the company'’s strategic cost transformation program. A strong
content offering, including the best of sports such as the Olympics
and UEFA Champions League, as well as new original programming
on Viaplay, ensured continued good performance in the Nordic
Entertainment part of the business. MTG's Board of Directors rec-
ommends a dividend for 2016 of SEK 12.00 per share.
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LOOKING FORWARD

In 2017 we will continue to execute on a clear set of defined pri-
orities, including to grow and protect the value of our largest
public companies, drive sustainable growth for our private assets
and invest in selected high potential new companies. As value is
ultimately created by people, a top priority for 2017 will also be to
attract, retain and reward top talent as well as support the Kinnevik
culture and brand.

As acting CEO, and on behalf of the entire Kinnevik team, | would
like to thank all of our shareholders for your support during 2016
and say that we look forward to a very interesting 2017. Kinnevik
has a clear strategy and will continue to work closely with our
investee companies to drive innovation and growth in order to
deliver shareholder value.

Joakim Andersson
Acting Chief Executive Officer, Chief Financial Officer
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KINNEVIK IN SUMMARY

Kinnevik is an industry focused investment company with an entrepreneurial spirit. Our purpose is to build digital
consumer businesses that provide more and better choice. We do this by working in partnership with talented founders
and management teams to create, invest in and lead fast growing businesses in developed and emerging markets. We
believe in delivering both shareholder and social value by building well governed companies that contribute positively
to society. Kinnevik was founded in 1936 by the Stenbeck, Klingspor and von Horn families. Kinnevik's shares are listed
on Nasdaq Stockholm'’s list for large cap companies under the ticker codes KINV A and KINV B.

1936 W SEK 72bn

Founded Net Asset Value

E-Commerce & Marketplaces
Communication

Entertainment

Dlg |ta| Financial Services & Other
consumer
sectors

~SEK 310bn

Aggregate value of
investee companies

~16%  af

5 year annualised total
shareholder return

~SEK 60bn

Market

capitalisation JE

o @ o

30+ i= 80+ © 80000+
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companies covered employees
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------- “
16 o 03 A
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35% 55%
40.5 40.8
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KINNEVIK'S OPERATING FRAMEWORK

Investing in the Power of Technology to Make Life Better

WE BELIEVE IN THE POWER OF TECHNOLOGY to make life better for people around the world.

That's why we focus on building digital consumer businesses that make a positive difference to peoples’
lives. Whatever it is, commerce, communication, entertainment or financial services, technology is mak-
ing everything easier, speedier and more freely available.

THE CONSUMER AND HER RIGHT TO CHOOSE is at the heart of everything we do. We believe everyone
should have the opportunity to seek, find and benefit from the services they need and want. The
businesses we build and invest in are the key to providing that opportunity.

SINCE 1936 we have anticipated the world around us as well as responded to it. Our unique ability to
innovate, support organic growth and commit to long-term value creation have been the critical factors
in the way we have successfully built great companies. We are passionate about the power of partner-
ships. We invest for the long term and stand by our companies as they grow. Where once we were firmly
rooted in Sweden, we now operate worldwide building companies that are, through technology, at the
cutting-edge of delivering customer choice.

Our Strategy

Kinnevik has a clear ten point strategy to deliver value to our shareholders.

BUILD a select number of leading digital consumer brands

DEVELORP strong strategic and operational partnerships

DRIVE innovation and operational excellence within each of our companies
MAINTAIN a balanced presence across regions and countries

ATTRACT other leading international institutional investors

CREATE value through consolidation

CONTINUOUSLY EXPLORE new business opportunities

© N O 0 A W N =

TAKE measured risks

0

CRYSTALLIZE the value of our investments

10. MAINTAIN a strong balance sheet

7/84
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Our Financial Targets

Attractive returns

Kinnevik's objective is to generate a long term total return to our shareholders in excess of our cost
of capital. We aim to deliver an annual total shareholder return of 12-15% over the business cycle.

Low leverage

Given the nature of Kinnevik's investments, our goal is to carry low leverage, not exceeding 10% of
portfolio value.

Increasing shareholder remuneration

Kinnevik aims to pay an annual dividend growing in line with dividends received from its investee
companies and the cash flow generated from its investment activities. Kinnevik will make share buybacks
when the Kinnevik share trades at a significant discount to their intrinsic value, as perceived by Kinnevik,
and the company has significant net cash, taking into consideration its dividend expectations,

net investment plan and operating costs.

Our Criteria for New Investments

Kinnevik applies a focused and transparent approach to new investment opportunities.
Companies are carefully evaluated on the basis of ten investment criteria.

Market opportunity
Addresses a material, everyday consumer need with a significant profit pool

Entrepreneurs
Led by a talented and experienced team

Barriers to entry
High barriers to entry protect the business model from competition

Market leadership

Well positioned relative to peers

User engagement

Cohorts suggest the business is characterised by repeat customers

Technology

Places innovation and product development at its core

Path to profitability

The unit economics are positive and sustainable

Returns
Based on realistic projections, the entry price allows for appropriate risk-adjusted returns

Reputation
Only sectors that are compatible with Kinnevik's values and companies that subscribe to our values

Ownership

Opportunity to own a material stake in the company over time and form long-term partnership

8/84
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The Kinnevik Way

We call our approach “The Kinnevik Way’, which is to drive growth
and profitability in each one of our businesses. We do this by...

Ensuring strategic and operational excellence
¢ Developing strategic roadmaps and expansion strategies
¢ Introducing KPIs and reporting standards

e Adding industry experts where necessary

Attracting world-class talent
e Leveraging our global network to attract world-class talent
e Leading recruitment, as well as design and implement incentive plans

¢ Facilitating connections within the Kinnevik network

Developing strategic and operational partnerships
e Driving key strategic partnerships for investee companies
e Assisting in negotiations and support implementation

Partnering with leading investors
e Attracting industry leading institutional investors

e Executing fundraising processes

...as well as implementing rigorous governance, risk management,
compliance and corporate responsibility practices, ensuring our
businesses lead the way in their respective markets.

Governance
e Maintaining active board representation in investee companies
e Recruiting competent and experienced board members

e Ensuring sufficient internal control environment

Risk management
e Ensuring robust risk management processes are in place
¢ Monitoring risks regularly by screening risk registers

e Addressing cyber risks across investments

Compliance
e Ensuring processes are in place to comply with laws and regulations
e Verifying implemented compliance reporting structures

e Reviewing compliance reports at Board meetings

Corporate responsibility

e Requiring CR policies based on international standards

e Advocating ethical business practices within investments

e Driving compliance with social and environmental regulators

e Overseeing implementation of anti-corruption procedures

9/84
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THE KINNEVIK FOOTPRINT

Kinnevik has a well-balanced geographical footprint between developed and emerging markets in Europe, Latin America, Africa and Asia.
The growth of Zalando has contributed to the growth of the relative weight of the European presence in recent years. Further, the exit
from Tele2 Russia in 2013 and Avito in 2015 has reduced the relative weight of Russia & CIS. With the investment in Betterment in 2016,
Kinnevik expanded its footprint to include North America.

Europe

61% 62%

53% 519, 52%

/f.

North America

0% 0% 0% 0% 1%
2012 2013 2014 2015 2016

2012 2013 2014 2015 2016

South America

30% 31%
22% 24% 239,

2012 2013 2014 2015 (2016

Note: Percentages represent share of Kinnevik's
Portfolio Value per 31 December each year.
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KINNEVIK'S DIGITAL BRANDS

E-Commerce & Marketplaces

» zalando

Zalando is europe’s leading online fashion platform, offer-
ing clothing, shoes and accessories for women, men and
children with more than 1,500 global and local brands as
well as private labels. Zalando was founded in 2008, has
an online presence in 15 european markets and is tailored
to country-specifc customer preferences.

SEK 27.2BN

FAIR VALUE

23%

2016 REVENUE GROWTH

32%

KINNEVIK STAKE

EUR 3.6BN

2016 REVENUE

Go to company website >

“gf) ROCKETINTERNET

Rocket Internet is a global internet platform that incubates
and develops e-commerce and other consumer-oriented
online companies. Founded in 2007, Rocket Internet now
has a network of companies in a large number of countries
across the globe.

SEK 4.0BN

FAIR VALUE

35%

GMV GROWTH JAN-SEP 2016

13%

KINNEVIK STAKE

EUR 1.9BN

GMV JAN-SEP 2016

Go to company website >

GLOBAL
a FG FASHION
GROUP
Global Fashion Group is the leading emerging markets
fashion e-commerce company with operations across 24
markets with a 1.9 billion population, addressing a fashion
market estimated to be worth EUR 300bn. The operating

companies, Lamoda, Dafti, Namshi, Zalora and The Iconic,
were founded in 2011 and 2012.

SEK 5.6BN

FAIR VALUE

34%

NMV GROWTH JAN-SEP 2016

35%

KINNEVIK STAKE

EUR720M

NMV JAN-SEP 2016

Go to company website >

Qliro Group

Qliro Group was founded in 1999 and is a leading e-com-
merce group in the Nordic region. Qliro Group focuses its
operations on three business areas: Marketplace, Fashion
and Financial services.

29%

KINNEVIK STAKE

SEK 4.5BN

2016 REVENUE

SEK 367M

FAIR VALUE

1%

2016 REVENUE GROWTH

Go to company website >



https://corporate.zalando.com/
https://www.rocket-internet.com/
http://global-fashion-group.com/
http://www.qlirogroup.com/en/
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Quikr

| Anso.on hoi bodalna.

Quikr is India’s number one online classifieds platform. The
company launched in 2008 and serves approximately 20
million unique monthly visitors. Quikr focuses its operations
on five verticals; Goods, Cars, Jobs, Homes and Services.

18%

KINNEVIK STAKE

10.3m

DECEMBER 2016 AD RESPONSES

SEK 1.5BN

FAIR VALUE

Go to company website >

WESTWING

Westwing is an international Home & Living e-commerce
company offering a curated selection of home décor, interior
design and furniture products. Westwing covers 14 markets
across Europe, Brazil and Russia.

17% SEK 429M

KINNEVIK STAKE FAIR VALUE
EUR 174M 13%
REVENUE JAN-SEP 2016 REVENUE GROWTH

JAN-SEP 2016

Go to company website >

home¢2)

Home24 is an online store for furniture and home accessories
in seven core markets in Europe and Brazil. The broad range
of around 100,000 products from over 800 manufacturers
includes furniture, lamps, home accessories and garden

equipment.

17%

KINNEVIK STAKE

EUR 178M

REVENUE JAN-SEP 2016

SEK 94M

FAIR VALUE

3%
REVENUE GROWTH
JAN-SEP 2016

Go to company website >

13/84
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Communication

¥.

¢

MILLICOM

THE DIGITAL LIFESTYLE

Millicom is an international telecom and media company
dedicated to emerging markets in Latin America and Africa
since 1990. Millicom offers innovative and customer-centric
digital lifestyle services.

SEK 14.8BN

FAIR VALUE

-9%

2016 REVENUE GROWTH

38%

KINNEVIK STAKE

usD 6.2BN

2016 REVENUE

Go to company website >

TELE2

Founded in 1993, Tele2 is one of Europe’s fastest growing
telecom operators offering mobile services, fixed broadband
and telephony, data network services, content services and
global loT solutions to 17 million customers in 9 countries.

SEK 11.2BN

FAIR VALUE

5%

2016 REVENUE GROWTH

30%

KINNEVIK STAKE

SEK 28.3BN

2016 REVENUE

Go to company website >

Entertainment

M©

MTG is an international digital entertainment group. Its
operations began in 1986, spans six continents and include
TV channels and online platforms, content production and
distribution businesses, radio stations, multi-platform net-
works, esports and online gaming.

20%

KINNEVIK STAKE

SEK 17.3BN

2016 REVENUE

SEK 3.7BN

FAIR VALUE

5%

2016 REVENUE GROWTH

Go to company website >

14/84
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Financial Services

BAYPORT

FINANCIAL SERVICES
Bayport provides financial solutions to formally and infor-
mally employed individuals in emerging markets. Founded

in 2001, Bayport operates in 9 countries in Africa and Latin
America.

SEK 1.2BN

FAIR VALUE

24%

KINNEVIK STAKE

440 000

CORE PAYROLL CUSTOMERS

Go to company website >

4 BIMA

Milvik offers, under the brand name BIMA, affordable and
uniquely designed life and health insurance products via
mobile phones since 2010. BIMA is active across 16 markets
in Africa, Asia, Latin America and the Caribbean.

SEK 464Mm

FAIR VALUE

39%

KINNEVIK STAKE

5.6m

ACTIVE USERS

Go to company website >

# Betterment

INVESTING MADE BETTER®

Bettermentis the largestindependent automated investing
service company in the United States. Betterment's vertically
integrated platform provides fully automated, personalized
advice and access to a low-cost, globally diversified invest-
ment portfolio.

SEK 590Mm

FAIR VALUE

9%

KINNEVIK STAKE

208 000

CUSTOMERS

Go to company website >

Other

O

ocoovYLON

babylon launched in 2015 and is a pioneer in personal
digital healthcare. Based in the UK, it has over 500,000
registered patients across the UK and Ireland. During 2016
the company launched a a pilot in Rwanda

13%

KINNEVIK STAKE

500 000

REGISTERED USERS

SEK 154m

FAIR VALUE

Go to company website >

15/84
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ZALANDO IN FOCUS

Zalando in brief

Founded in 2008 in Berlin, Zalando is Europe’s leading online fashion platform for women, men and children. The company
offers an extensive selection of fashion articles including shoes, apparel and accessories, with free deliveries and returns.

i 1500 "lii" 20 million 15

.. brands customers countries

EUR 3.6bn ﬁﬁ' 23% c 6%

2016 revenues 2016 revenue growth 2016 EBIT margin

é EUR 9.9bn @ 69 million 28 miillion

market cap per 31 Dec 2016 orders in 2016 app downloads

Kinnevik's investment in Zalando

Kinnevik first invested in Zalando in 2010 and has since then invested SEK 7.9bn in multiple investment rounds. Today,
Zalando is Kinnevik's largets asset accounting for around 38% of our Net Asset Value. Our 32% ownership stake in Za-
lando is valued at SEK 27bn per 31 December 2016.

2016 Performance

Zalando had a successful year 2016. The company continued to improve profitability whilst emphasizing growth through
extensive investments focused on consumers, partners and infrastructure. Zalando grew full-year revenues by 23% to
EUR 3.6bn and achieved an EBIT margin of 6%, in line with the company’s guidance for 2016. In the fourth quarter of
2016 revenues exceeded the one billion Euro for the first time in a single quarter.

2017 Outlook

Zalando's successful development in recent years evidences the strength of its business model, which has consistently
delivered against its performance objectives. The company aims to generate profitable revenue growth of 20% to 25% in
2017, by further expanding its market share in the European online fashion industry.

Share price development 2015 and 2016 Financial development 2015 and 2016

50 60 1200

B Zolando I Sales (EURm)
. -
SDAX (indexed to Zalando) 50 1000 u Acljussiee] ERT fgfin
40 M Volume ('000)
40 800
230 s
2 303 600
E o s
% 20 8
20 400
10 ‘ ‘ 10 200
0 -lI [ | I- II- I II llll---ll---l-l -ll --I-III. 0 0
2015 2016 Q115 Q215 Q315 Q415 Q116 Q216 Q316 Q416

-2%

TEBIT adjusted for share based compensation.
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Zalando's platform strategy

Zalando’s main objective is customer satisfaction. To achieve this, the company has implemented a platform strategy
aimed at making Zalando the operating system of the fashion industry. This involves bringing different fashion contribu-
tors and stakeholders together on one platform and catering to their specific needs. Zalando has identified three strate-
gic investment areas for 2017 to continue developing its platform strategy.

CONSUMER PROPOSITION

Zalando will continue investing in
four key consumer propositions to
strengthen its positioning as the most
fashion competent destination -
assortment, convenience, brand and
mobile.

SUPPLIER PROPOSITION

To maintain the fashion suppliers’
preferred e-commerce partner,
Zalando will continue investing in the
areas of wholesale solutions, partner
program, digital services and fulfil-
ment services.

SUPPORTING INFRASTRUCTURE

Zalando's supporting investments in
technology and operations infrastruc-
ture provide the strong foundation
on which the group offers compelling
consumer and supplier proposition.

Strategic

investment
areas

17/84
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SUSTAINABILITY REPORT

Statement by the Chairman of the Board

At Kinnevik, we believe in delivering both shareholder and so-
cial value by building well-governed companies that contribute
positively to society. Operating in a responsible manner is critical
for building value as well as valuation, and is the key to long-term
sustainable growth, development and profitability. Moreover, it
preserves business integrity and protects our reputation.

For an investment company such as Kinnevik, sustainability centres
on exercising our influence and implementing sound values and
structures in all our investee companies. We strive to ensure that our
companies lead their respective industries - in terms of innovation,
market presence, customer offering and sustainability - for many
decades to come. Companies that operate in a responsible and
ethical manner will be better able to offer products and services
that meet the demands of their customers, as well as to recruit
the best employees, thereby outperforming their competitors in
the long run.

During 2016, we implemented individually tailored sustainability
roadmaps for the majority of our larger private companies. This
required us to balance the expectations of multiple stakeholder
groups and to cooperate closely with each management team.

Purpose and strategy

Kinnevik’s objective is to deliver long-term shareholder value, pri-
marily through net asset value (NAV) growth and annual dividends.

Wherever we operate around the world, our focus is on building
digital consumer businesses that make a positive difference to
people’s lives. For us, being at the cutting edge of providing con-
sumer choice also means being ambitious about sustainability. As
an active owner and lead investor, we therefore have clear expecta-
tions on our investee companies to conduct their operations in a
responsible and ethical manner.

In 2011, Kinnevik formally adopted the Ten Principles of the United
Nations (UN) Global Compact in the areas of human rights, labour,
the environment and anti-corruption. Our Sustainability Report 2016
describes the actions taken to integrate the UN Global Compact
and its principles into Kinnevik's business strategy, culture and daily
operations. This year's report adheres to the GRI G4 Guidelines (see
the reference index on page 26-27) and draws inspiration from the
International Integrated Reporting Council's International Integrated
Reporting Framework. In 2016, Kinnevik has also implemented a
climate reporting system, Our Impacts. The full findings from the
climate report can be seen on page 21.

Our key focus area for 2017 is to continue supporting all our in-
vestee companies in the development and execution of their
sustainability agendas.

As a long-term and responsible owner, Kinnevik needs to lead by
example. Sustainability is an integral part of Kinnevik's operations
and forms part of the agenda in management discussions, annual
performance reviews, staff meetings and employee dialogues. As a
clear example of this approach, Kinnevik has developed a structured
program that continuously trains and upskills our investment team
in sustainability and responsible investing.

| am pleased to say that this year we have developed our Sustain-
ability Report according to the Global Reporting Initiative (GRI)
sustainability reporting guidelines. In addition, we have prepared
our first climate report. Sustainability is at the core of our strategy,
and we intend to continue developing our reporting over the
coming years in order to reflect this commitment.

Tom Boardman

Chairman of Kinnevik's Board of Directors

In line with Kinnevik's commitment to conducting our business
to the highest ethical standards, we have a Code of Conduct, a
Whistleblower Policy and a Corporate Responsibility Policy. All
employees and representatives of Kinnevik are expected to comply
fully with the Code of Conduct. As outlined in the Whistleblower
Policy, Kinnevik also expects all employees, as well as relevant third
parties who deal with the company, to come forward and voice
all serious concerns about any aspect of Kinnevik's work. In the
Corporate Responsibility Policy, we outline Kinnevik's expectations
in relation to how our investee companies should manage their
social and environmental impact on stakeholders.

For Kinnevik, sustainability, including social responsibility and envi-
ronment, is closely interlinked with Governance, Risk management
and Compliance (“GRC") structures. To support the integration of
our sustainability agenda into our business, Kinnevik established
a dedicated GRC function in 2014. The purpose of the GRC func-
tion is to drive and follow up the implementation of sustainability
structures at Kinnevik and within Kinnevik's investee companies. In
2016, Kinnevik also established a GRC Committee, appointed by
the Board of Directors, to assist the Board in monitoring the gov-
ernance and sustainability structures of Kinnevik and our investee
companies, including risk management processes and compliance
with laws, regulations and codes of conduct.
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Principal stakeholders groups and their focus areas

Maintaining a close dialogue with our principal stakeholder groups is a core pillar of Kinnevik's sustainability work. The following table
shows the key groups that are most important to Kinnevik. These groups have a high level of influence on Kinnevik, and because they are
most affected by Kinnevik's operations, they also have high expectations of us.

Principal stakeholder groups, their main focus areas and Kinnevik's means of engagement

STAKEHOLDER
GROUPS

THE STAKEHOLDER GROUPS’ MAIN FOCUS AREAS

KINNEVIK’'S ENGAGEMENT

Employees Applying the highest social sustainability standards is criti-  ® Annual review of performance and personal

at Kinnevik cal in order for Kinnevik and its investee companies to at- objectives

and in our tract top-performing employees at all levels. Work-life bal-

investee ance, equal opportunities, diversity, and health and safety ® Annual reviews of compensation packages, based
companies are key focus areas. Continuous culture and talent man- on industry benchmarking

agement, including attractive compensation structures
and performance reviews based on the company’s stated
mission, vision and culture are also central.

e Continuous internal and external communication
flow

Shareholders

In addition to continuous strong economic performance,
investors are increasingly taking sustainability factors into
account as a basis for making investment decisions. Many
investors recognise a clear link between sustainability and
economic performance. The investor community is focused
on the full sustainability spectrum, from solid governance,
risk management and compliance structures to the imple-
mentation of sound social and environmental guidelines.

e Regulatory and non-regulatory publications

e Annual General Meetings

* Road shows and investors meetings, both in
groups and one-on-one formats

Investee
companies

Sustainability awareness and involvement is becoming
increasingly global, both among corporations and the
end-consumers. Having sound social, environmental and
ethical guidelines in place increases customer loyalty and
gives Kinnevik's investee companies a competitive edge as
consumers are increasingly raising their expectations with
regards to sustainability.

* On-going discussions around, and implementa-
tion of, processes and guidelines for corporate
governance, risk management, compliance and
sustainability

® Active representation on Boards and in commit-
tees

e Regular formal and informal communication flow

Authorities and
regulators

To achieve long-term sustainable performance, Kinnevik
and our investee companies are required to be good cor-
porate citizens and to comply with applicable laws, regula-
tions and standards related to sustainability across all mar-
kets where we operate.

Kinnevik's sustainability agenda

¢ Implementation of processes and guidelines for
corporate governance, risk management and
compliance

e Ongoing dialogue with relevant authorities to
monitor and prepare for regulatory developments

Our continuous stakeholder dialogue, coupled with intelligence gathering, industry analysis and management discussions, forms the basis
for identifying Kinnevik's most material sustainability focus areas. As illustrated in the following table, Kinnevik has identified six key focus
areas; economic performance, corporate governance, risk management, compliance, social responsibility and environment.

BOUNDARIES FOR KINNEVIK’S MATERIALITY ASPECTS

In our role as active owners, we have a responsibility to manage sustainability aspects at the parent company and to promote sustain-
ability initiatives in our investee companies. In some cases, our investee companies can in turn influence their suppliers and sub-suppliers.
Kinnevik has determined the boundaries for each of our materiality aspects based on the level of control that we can exercise within the
organisation (Kinnevik) and outside the organisation (investee companies and their suppliers, distributors etc.). The following table presents
an overview of Kinnevik's boundaries with respect to each materiality aspect.
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Kinnevik’s boundaries for each materiality aspect, within and outside the organisation

WITHIN KINNEVIK OUTSIDE KINNEVIK

MATERIALITY ASPECTS KINNEVIK INVESTEE INVESTEE COMPANIES’ SUP-
COMPANIES PLIERS, DISTRIBUTORS ETC.
. ECONOMIC PERFORMANCE
a) Value generated q q
b) Value distributed [ ] q
.~ CORPORATE GOVERNANCE
a) Governance structure and Board composition [ ] q
b) Anti-corruption including Code of Conduct [ ] q q
¢) Whistleblower hotlines [ ] q
Ill. RISK MANAGEMENT
a) Risk management processes and framework [ ] q
b) Regular risk monitoring and screening [ ] q
c) Mitigating risks through controls [ ] q
IV.  COMPLIANCE
a) Processes to ensure compliance with local laws [ ] q q
b) Management oversight and reporting (] (|
V. SOCIAL RESPONSIBILITY
a) Human rights including working conditions, P q

health and safety and non-discrimination

b) Diversity, culture and brand and talent manage-
ment incl. competitive compensation structures e (|

VI.  ENVIRONMENT

a) Greenhouse gas emissions (] q q

@ High level of control @ Some level of control

I. ECONOMIC PERFORMANCE

The economic aspect identified as material to Kinnevik is economic performance. Being a financially strong
company is necessary in order for us to create long-term value for our stakeholders, and to execute our
strategy of supporting our companies in growing and in improving their profitability in a sustainable manner.

Kinnevik distributed significant value to shareholders in 2016, which was made possible following signifi-

cant exits in the second half of 2015. As a result, even with a negative cash flow of SEK -8,557m for 2016, Kinnevik leverage
including borrowings of SEK 381m, Kinnevik ended the year in a solid financial position with a leverage of in relation to
2% of portfolio value. portfolio value

Kinnevik’s economic value generated and distributed during 2016, SEKm

Economic value generated Economic value distributed
Dividends received 1,733 (7.084) e e
Sale of shares and Investments in financial
other securities 480 D) assets
Interest received | 54 (500) Repurchase of own shares

(250) | Cash flow from operations

(41) | Interest paid
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Il. CORPORATE GOVERNANCE

The basis for corporate governance within Kinnevik is Swedish
legislation, the Nasdaq Stockholm Rule Book for Issuers, and the
regulations and recommendations issued by relevant self-regula-
tory bodies. Kinnevik follows the Swedish Corporate Governance
Code (Swedish: Svensk kod fér bolagsstyrning). Kinnevik has an
on-boarding process for new employees that introduces them
to the Code of Conduct and to other policies and procedures. In
addition, Kinnevik conducts mandatory annual Code of Conduct
training for all our employees.

lll. RISK MANAGEMENT

Kinnevik's Board is responsible for internal control in accordance
with the Swedish Companies Act (Swedish: Aktiebolagslagen)
and with the Swedish Corporate Governance Code. Kinnevik’s risk
framework is outlined in the Risk Management Policy. Kinnevik's
management has established a Risk Committee that meets at
least once every quarter to review key risks, developments since
the previous meeting and the efficiency of mitigating actions. The
work of the Risk Committee is presented to the GRC Committee
and the Audit Committee on a periodic basis.

IV. COMPLIANCE

Kinnevik's compliance framework is mainly focused on compliance
with the laws and regulations that govern listed companies in
Sweden, such as the Nasdaq Stockholm Rule Book for Issuers, the
European Union Market Abuse Regulation (No 596/2014), SFSA's
Guide for Listed Companies (Swedish: Vagledning fér Bors- och
MTF-bolag), and other laws and regulations relating to Kinnevik's
operations and investment activities. The GRC Committee and

Kinnevik's CO, emissions in 2016

CO, emissions by Activity

ACTIVITY TONNES CO,

Business travel 537 91% [ |
Company-owned / leased vehicles 45 8%
Premises 8 1% [ |
Materials purchased 2 0%

TOTAL 591 100%

the Audit Committee receive periodic updates on compliance
status with the material provisions of governing laws, regulations
and guidelines.

V. SOCIAL RESPONSIBILITY

AtKinnevik, we believe that value is created by people. The acquisi-
tion and retention of top talent is therefore a key priority. Further
information on this topic can be found in the section The Kinnevik
Team on page 25 in this report.

VI. ENVIRONMENT

All businesses have an environmental impact, and as a global
investment company, our impact on the global environment is an
important issue for Kinnevik.

In 2016, Kinnevik implemented a climate reporting system for the
first time, Our Impacts. The aim of the climate report is to assess
the levels of CO, emissions generated by our organisation and of
which we are in direct control. The report also represents a first step
towards reducing our environmental impact. The results of the study
are summarized below, and we intend to continue this reporting on
an annual basis. The full Climate Report, including methodology
and assumptions, is available on our website www.kinnevik.com.

During 2016, Kinnevik generated 14.8 tonnes of CO, emissions per
employee and 0.8 tonnes of CO, emissions per square meter of
office space, including both our Stockholm and London premises.
Since this is our first climate report, we cannot compare these CO,
emissions to previous years. However, Kinnevik continuously strives
to reduce our environmental impact. Kinnevik's most material
environment impact is business travel, which accounts for 91% of
our total CO, emissions.

CO, emissions by Scope

SCOPE TONNES CO,
1 Company-owned / leased vehicles 37 6%
2 Powgr consumption and distance 7 1%
heating
Business trips, paper consumption o
3 and waste 47 93% L
TOTAL 591 100%

Note: The Greenhouse gas (GHG) Protocol has established a classification of GHG emissions called “Scope”. Scope 1 includes direct GHG emissions, Scope 2 includes
energy indirect GHG emissions and Scope 3 includes other indirect GHG emissions. For more information see the GRI Index on page 27.
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Kinnevik's role as an active owner

In our Corporate Responsibility Policy, we outline Kinnevik's expec-
tations of our portfolio companies with regards to their social and
environmental impact on stakeholders. Our role as active owners
is to contribute time and resources to support each of our compa-
nies in reaching their full value creation potential. Companies can
achieve this goal by combining economic performance with solid
governance, risk management and compliance structures, as well
as social responsibility and care for the environment.

Kinnevik interacts on an ongoing basis in relation to sustainability
topics, including environmental and social issues, with 16 of our
investee companies, representing 92% of Kinnevik’s Portfolio Value
per 31 December 2016.

PUBLIC COMPANIES

In our largest public companies, Zalando, Millicom, Tele2, MTG and
Qliro Group, we exercise our active ownership role through board
representation. In 2016, our public companies made significant
progress in their sustainability work through their own dedicated
teams. More detailed information can be found in each investee
company'’s Annual Reports and Sustainability Reports.

PRIVATE COMPANIES

We engage regularly with all our larger private companies in relation
to various sustainability work-streams, through board representa-
tion as well as engagement with management. An interview with

Kinnevik's Corporate Responsibility Policy

KINNEVIK'S POLICY FOR CORPORATE RESPONSIBILITY

A fundamental requirement for all portfolio companies in which Kinne-
vik invests is that they comply with all applicable laws, regulations, and
appropriate standards in the markets in which they operate. In cases
where local legislation does not afford adequate protection for core
international human rights and ethical business conduct, companies
should endeavour to uphold relevant international standards, such as:

® The UN Guiding Principles on Business and Human Rights - with
reference to

the International Bill of Human Rights

the eight core ILO conventions as set out in the Declaration
on Fundamental Principles and Rights at Work

additional internationally-recognized standards protecting the
rights of special groups and populations requiring particular
attention

e The OECD Guidelines for Multinational Enterprises.

GOVERNANCE

Kinnevik’s portfolio companies should apply a corporate governance
structure that meets national and international standards for corporate
governance. Portfolio companies should have a Code of Conduct setting
out their commitment to conducting business according to the highest
ethical standards. Portfolio companies should also adopt a Whistleblower
policy in order to ensure that employees and relevant third parties with
serious concerns about any aspect of the company's work are able to
come forward and voice those concerns without the risk of retaliation,
discrimination or disadvantage.

RISK MANAGEMENT

Portfolio companies should have structured risk management processes
and frameworks within its businesses. The Board of Directors should be
responsible for determining the risk appetite of the company, and for
maintaining oversight of key risks that have a material impact on the

Kinnevik's GRC Director Mathew Joseph, in which he outlines our
key sustainability focus areas in 2016 and going forward, is avail-
able on page 24 of this report.

NEW INVESTMENTS

Sustainability is a separate due diligence work stream for all new
investments made by Kinnevik. All potential new investments are
evaluated in terms of its sustainability performance and structures.
In instances where potential investments do not adhere to relevant
standards, or are not considered to be susceptible to the required
improvements, Kinnevik refrains from the investment.

During 2016, Kinnevik made two new investments, babylon and Bet-
terment. As with all new investments, both companies were subject
to sustainability due diligence to ensure they met our expectations.
This sustainability due diligence includes, among other elements,
human rights screening, positive and negative environmental and
social screening, and corruption risk assessment processes, all of
which showed very low risk levels for both companies.

Identified issues were discussed with the management teams and
other shareholders, and a sustainability roadmap was agreed in
order to address any material gaps. Given the fact that both busi-
nesses are in a relatively early stage of development, Kinnevik’s
investment and sustainability teams will work continuously with the
management of these companies to help support the development
of sound sustainability structures.

portfolio company. The management of Kinnevik’s portfolio companies
and subsidiaries should ensure that there are appropriate processes for
identifying and managing risks as well as escalating them to the portfolio
company'’s Board of Directors when appropriate.

COMPLIANCE

Portfolio companies should ensure they comply with all applicable laws,
regulations, and relevant standards. Management should maintain an
oversight of compliance across the company’s operation and report
material non-compliance matters to the portfolio company's Board of
Directors.

Competitive behaviour

All Kinnevik portfolio companies should ensure that they carry out their
activities in a manner consistent with all applicable competition laws
and regulations.

Business ethics

Portfolio companies should develop clear guidelines on anti-corruption:
including issues relating to bribery, money laundering, and fraud. These
guidelines should be made known to all employees, and employees
should be continuously educated and informed of the consequences of
the guidelines. These guidelines are particularly significant for companies
active in countries where corruption is prevalent. It is also important that
the companies are transparent and communicate how they avoid and
work against corruption.

Trade sanctions

Portfolio companies should adopt policies and procedures in order
to ensure compliance with international trade sanctions and export
control legislation. Such procedures should include risk management
processes for identifying high-risk jurisdictions, business areas and
products, routines for the screening of counterparties, and should set
out the responsible functions for compliance and escalation of matters
within the company.

Privacy and data protection

Portfolio companies should have clear policies regarding privacy and
data protection and design internal systems to comply with national and
international legislation in the area.
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84%

Proportion of our companies where
sustainability is on the agenda of
the Board or a sub-committee

Proportion of our companies
where Kinnevik has propor-
tionate board representation

Number of material compliance
issues that were escalated to a
Board or sub-committee in 2016

The above KPIs are calculated based on our larger investee companies, defined as those stated separately in our NAV reporting. For a full account of which
comanies are included, refer to the sections Fair Value of Financial Assets and Valuation of Unlisted Assets on page 33-34 in Kinnevik's Annual Report 2016.

SOCIAL RESPONSIBILITY

Portfolio companies should continuously monitor their compliance
with applicable laws, regulations, and relevant international standards.

In particular, they must respect human rights, such as those relating to
labour: offering safe and healthy working conditions, upholding the
freedom of assembly and association, ensuring non-discrimination
and promoting diversity at work; and not accepting any form of forced
or child labour.

In cases where the portfolio companies are active in countries that do not
afford adequate protection for human rights, it is particularly important
that the companies also seek to promote human rights to increase the
standard in the company in question.

ENVIRONMENTAL RESPONSIBILITY

Portfolio companies should establish an environment policy and con-
tinuously analyse and improve the impact of their operations on the
environment. Environmental work should be followed up continuously
and reported to the portfolio company’s Board of Directors. Portfolio
companies should also collectinformation on the environmental impact of
their suppliers and encourage them to achieve continuous improvements.

In cases where scientific knowledge of environmental risks is insufficient,
the companies should apply the precautionary principle and take meas-
ures at an early stage to ensure that preventable permanent damage to
the environment does not occur. They must also take initiatives to promote
greater environmental responsibility and encourage the development
and application of environmentally friendly technology.

Where relevant, portfolio companies are encouraged to develop an
environmental management system according to certified standards
(e.g.1SO 14001) and to educate employees in issues relating to respect
for the environment.

MANAGING THE SUPPLY CHAIN

All portfolio companies should develop a Supplier Code of Conduct
in which the company's suppliers pledge to act in accordance with the
recommendations of the UN's Global Compact. Companies are expected

to promote the Supplier Code of Conduct and take reasonable measures
to ensure compliance of their supply chain to this code.

POLICY FOR CORPORATE RESPONSIBILITY IN NEW INVESTMENTS

Evaluation prior to new investments

Prior to any acquisition, an evaluation is always performed to determine
if the company complies with Kinnevik’s CR Policy. Kinnevik also assesses
the situation in the country with respect to human rights and corruption
and evaluates the extent to which the company upholds the principles of
the UN Global Compactin relation to anti-corruption, labour standards,
human rights, and environmental standards.

When potential investments do not adhere to Kinnevik’s CR Policy, and it
is not deemed possible to influence and improve the company's opera-
tions, Kinnevik refrains from making the investment.

Development of CR in new investments

Our new investments tend to be in smaller, newly-started companies,
and developing a CR policy is part of developing these companies. Even
if companies may comply with Kinnevik's requirements for responsibil-
ity at the investment occasion, CR work is long term and represents an
improvement process that is constantly in progress. Kinnevik actively
works with management teams of these companies to help develop
their CR policy and related work streams.

FOLLOW-UP ON PORTFOLIO COMPANIES’ CR WORK

In order to integrate CR work in daily operations, each company should
appoint an employee who is responsible for CR. This employee should
report his or her work and its effects to a member of the portfolio com-
pany's Board of Directors or its sub-committee that is responsible for
pursuing the company’s CR issues. Furthermore, CR work should be an
agenda item at every Board meeting.

Each company should follow up annually on its CR policy. Over time,
portfolio companies are encouraged to prepare a separate sustain-
ability report reviewed and approved by external auditors and based
on an internationally-recognised framework e.g. the Global Reporting
Initiative (GRI) Framework.
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Meet Mathew Joseph,
GRC Director at Kinnevik

Mathew Joseph set up the GRC function at Kinnevik and was ap-
pointed GRC Director in September 2014. He joined the Group
as an Internal Auditor in 2003, and moved to an operational
CFO/COO role in an investee company in 2005. Mathew works
closely with the management teams and Board members in each
investee company to develop and integrate structured sustain-
ability environments that meet Kinnevik’s sustainability ambitions.
Mathew is a Chartered Accountant (India) and a Certified Public
Accountant (US). He is originally from India and is based in our
London office.

Q&A with Mathew

What does being GRC Director at Kinnevik entail?

Being the GRC Director is one of the best jobs you can have at
Kinnevik. Typically, you are involved in every part of the lifecycle
of an investee company. The role requires me to be flexible and
to accommodate operational challenges within each company,
while striving to achieve a common set of sustainability objectives
in the long term. My operational experience from previous roles
helps me understand challenges from the management'’s perspec-
tive, which is critical in developing sustainability initiatives within
a company. The role also entails considering various stakeholder
interests and taking a balanced approach to developing initiatives
that reflect those interests.

How important is sustainability for Kinnevik?

Sustainability is a fundamental element in Kinnevik's investment
thesis. All new investments are subject to rigorous sustainability
due diligence processes. Kinnevik accepts that the sustainability
environmentin a company is, in general, directly proportionate to
its level of maturity. Kinnevik will notinvest in a business if we are
not confident that the management team will be able to develop
a sustainability environment that is in line with Kinnevik’s expecta-
tions. We strongly believe that companies with more developed
sustainability environments will provide better long-term returns
to their shareholders.

Can you give some examples of your work during 2016?

During the year, Global Fashion Group (GFG) signed up to the
Ethical Trading Initiative, an organisation that works closely with
GFG's Head of Sustainability to design supply chain compliance
programs for the company. Kinnevik also worked closely with
BIMA during 2016 to develop a Code of Conduct for BIMA's
employees and business partners. In the same period, BIMA's
management conducted a corruption risk analysis across their
high-risk markets to improve controls around high-risk transactions
in those markets. Another example is Quikr, where we worked
together with the management team to develop a compliance
reporting structure across their operations in India.

What were the big sustainability challenges - and wins -
for Kinnevik in 2016?

Kinnevik is invested in a diverse set of businesses operating across
a wide variety of geographies. The biggest challenge during
2016 was balancing the expectations of different stakeholder
groups when developing sustainability roadmaps, taking into
consideration the overall ambitions and operational challenges
in the companies’ respective markets. We are convinced that the
best way of doing this is by working actively with management
teams to create roadmaps that are tailored specifically for each
company. In our experience, a checklist or a one-size-fits-all ap-
proach is not effective.

The biggest win in 2016 was that the majority of our larger private
companies now have sustainability roadmaps that are relevant to
their business. This has been an interesting journey for all parties
involved in the process - management, the investment team,
the Boards and me personally. We were able to anchor the key
sustainability focus areas with various stakeholders and, together
with the management teams, defined a clear sustainability journey
that is individually tailored for each company.

What are the sustainability challenges and opportunities
for Kinnevik in 2017?

The biggest challenge is always balancing the expectations of
various stakeholders. Sustainability awareness has increased
significantly in the last few years. However, it can sometimes
be challenging to convince stakeholders of the true value of
sustainability initiatives, and to assure them that investing in the
development of sustainability structures and processes can con-
tribute positively to financial results. This is particularly true when
they consider sustainability to be an independent work-stream
that is not directly linked to the core business.

The biggest opportunity in 2017 is to continue monitoring the
development of the sustainability efforts that we have imple-
mented in our investee companies. Now that most companies
have implemented sustainability roadmaps that have been for-
mally adopted by Audit Committees and Boards, there is a real
opportunity to improve the sustainability environment across all
our investee companies.
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The Kinnevik Team

Achieving sustainable performance in a world of change is not easy.
As in every business, value is created by people. The acquisition
and retention of highly talented people is therefore a top priority
for Kinnevik.

While the nature of our work changes frequently, our core values
do not. Kinnevik’s team members share an entrepreneurial spirit,
as well as a belief in long-term business building, long-lasting
partnerships, accountability, adaptability and responsible investing.

A SMALL AND DIVERSE TEAM

Kinnevik strongly advocates diversity and equal opportunities. This
is reflected in the composition of our organisation, where a total of
10 different nationalities are represented. Kinnevik regards diversity
as an asset and a lever for value creation, and we make full use of
the opportunities that arise from employing a team with different
backgrounds and perspectives.

Kinnevik has a small and diverse organisation based in Stockholm
and London with 40 people employed on average during 2016,
with 27 people based in the Stockholm office and 13 people in the
London office (full-time equivalents). The investment management
organisation is mainly based in London and consisted of 14 pro-
fessionals committed to the development of our existing investee
companies, and to the identification of new potential investments. In
addition, Kinnevik employed 26 people across Finance, Legal, GRC,
Corporate Communications, Human Resources and Administration.

Age distribution of employees in 2016

10
9 Men
8
5 . Women
2 3 2
[] [l - 0 m
. .

20-29 30-39 40-49 50-59 60+

The proportion of women employed at Kinnevik was 42 percent (on
average) for 2016. The proportion of women in Kinnevik’s invest-
ment organisation was 17 percent, and on the Board of Directors
22 percent. Over the next few years ,we aim to increase the pro-
portion of women in both the investment team and on the Board.

AN ATTRACTIVE EMPLOYER

Kinnevik offers our employees continuous opportunities for per-
sonal growth in order to develop their professional skill set and to
take increasing responsibility for value creation at Kinnevik and our
assets. The small size of our organisation enables us to personalise
career development and training opportunities for each employee.
Ongoing assessments of employees’ performance and success in
meeting their objectives are key in order to ensure that Kinnevik
offers the right personal development tools at an individual and
group level. All employees participate in yearly performance re-
views and have individual objectives that are reviewed twice a year.

In 2016, Kinnevik added six new professionals to our team: one
Investment Director and five Corporate professionals, of whom
one joined as General Counsel (replacement hire). Over the same
period, five professionals left Kinnevik, excluding termination due
to end of fixed-term contract or retirement.

New employee hires and employee turnover during 2016

NEW HIRES TOTAL RATE
Sweden 20-29 30-39 40-49 50+

Women 1 3 0 0 o
Men 0 0 1 0 ° 19%
UK

Women 0 0 0 0 o
Men 0 1 0 0 ! 8%
TURNOVER TOTAL RATE
Sweden 20-29 30-39 40-49 60+

Women 1 1 0 0 o
Men 0 2 1 0 > 19%
UK

Women 0 0 0 0 o
Men 0 0 0 0 0 0%

Note: New hire and turnover rate is calculated in relation to the average number
of employees in each region during the year.

WORK SAFETY

All Kinnevik operations in Sweden follow the intentions and regula-
tions stipulated in the Work Environment Act (Swedish: Arbetsmi-
jlélagen) and the regulations published by the Swedish Work
Environment Authority (Swedish: Arbetsmiljoverket). All Kinnevik
operations in the United Kingdom follow the intentions and regula-
tions stipulated in the Health and Safety at Work Act 1974 and the
regulations published by the Health and Safety Executive.

Kinnevik is responsible for maintaining a good and healthy work
environment. All employees are required to follow the rules and
regulations set up by Kinnevik, and to cooperate in maintaining
and developing a good work environment. Appropriate steps are
taken to prevent accidents and injury to health include minimiz-
ing hazards inherent in the working environment, and providing
appropriate safety equipment. No accidents or injuries have oc-
curred during 2016.

Kinnevik encourages employees to take parental leave. In 2016, the
average parental leave taken was 26 weeks for men and 36 weeks
for women. The low level of sick leave, below 1% of total working
time, highlights Kinnevik's efforts to improve our employees’ health
through healthcare insurance and other initiatives.

Average time on parental leave during 2016 (number of weeks)

36

Men

. Women

Average sick leave during 2016 (% of total time)

0.8%

Work attendance

. Sick leave

99.2%

Note: Average time on parental leave refers to parental leave that started
durin? 2016 and includes the full number of weeks requested. The leave may
therefore be completed during the following year.
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GRI Index

Kinnevik’s Sustainability Report refers to the calendar year 2016 and is prepared in accordance with the GRI guidelines for sustainability
reporting, specifically Version G4 at the Core level. Kinnevik has used relevant sections of GRI G4 Sector Disclosures, Financial Services.
This is Kinnevik's first Sustainability Report prepared in accordance with the GRI guidelines, and Kinnevik intends to continue this

reporting on an annual basis.

GENERAL DISCLOSURES

STRATEGY AND ANALYSIS

Chairman'’s statement about the relevance of sustainability to

COMMENT

PAGE IN
SUSTAINABILITY
REPORT

PAGE IN
ANNUAL
REPORT

G4-1 the organisation and the organisation’s strategy for addressing 1 18
sustainability
ORGANISATIONAL PROFILE
G4-3 Name of the organisation - 42
G4-4 Primary brands, products and services - 6-9
G4-5 Location of the organisation’s headquarters - 42
Number of countries where the organisation operates, and names
of countries where either the organisation has significant opera-
G4-6 . " . - . - 10-11
tions or that are specifically relevant to the sustainability topics
covered in the report
G4-7 Nature of ownership and legal form - 31-32,42
G4-8 Markets served - 6,10-11
G4-9 Scale of the organisation 8 25,33,42
Kinnevik does not have seasonal or part-time employees. During
G4-10  Breakdown of workforce 2016 we had one fixed-term employee. Consultants and advisors are 8 25
not included in employee data.
Kinnevik's employees are not covered by collective bargaining
G411 Percentage of total employees covered by collective bargaining agreements. However, as stated in our Code of Conduct, freedom of
agreements assembly and association is a core pillar of our sustainable business
practices.
Kinnevik's purchases include services and products to office operations
o . in Stockholm and London and consultancy in acquisition and sales pro-
G4-12  Organisation’s supply chain R
cesses, as well as development procedures. These take place primarily
in the Nordic countries and the United Kingdom.
G4-13 Significant changes during the reporting period regarding the No significant changes during the year. This is Kinnevik's first Sustain-
organisation’s size, structure, ownership or its supply chain ability Report prepard in accordance with GRI.
In cases where scientific knowledge of environmental risks is insufficient,
Ga-14 Whether and how the precautionary principle is addressed by the  our investee companies should apply the precautionary principle and take 6 23
organisation measures at an early stage to ensure that preventable permanent damage
to the environment does not occur.
ExFerhaI deve\oped‘ e‘c‘on.om|c, env.lronmental ar‘1d S.OCIal chart‘ers, UN Global Compact, GRI G4 Sustainability Reporting Guidelines and
G4-15 principles or other initiatives to which the organisation subscribes 1 18
. Our Impacts.
or which it endorses
Memberships of associations and national or international advo- Stockholm Chamber of Commerce (Swedish: Stockholms handel-
G4-16 cacy organisations skammare) and Stockholm School of Economics (Swedish: Han-
delshégskolan i Stockholm).
IDENTIFIED MATERIAL ASPECTS AND BOUNDARIES
G417 Entities incluc.ied in the organisation’s consolidated financial state- . 73.74
ments or equivalent documents
G4-18  Process for defining the report content and the Aspect Boundaries 2-3 19-20
G4-19 Material Aspects identified in the process for defining report 23 1920
content
G4-20 Ez;each material Aspect, the Aspect Boundary within the organisa- 3 20
Ga-21 For ea.ch material Aspect, the Aspect Boundary outside the 3 20
organisation
Ga4-22 The effect of any restatements of information provided in previous  This is Kinnevik’s first Sustainability Report prepard in accordance
reports with GRI.
G4-23 Significant changes from previous reporting periods in the Scope See above.
and Aspect Boundaries
STAKEHOLDER ENGAGEMENT
G4-24  Stakeholder groups engaged by the organisation 2 19
G4-25 Basis for identification and selection of stakeholders with whom P 19
to engage
G4-26  Approach to stakeholder engagement i;at\;eehglll(:tearisnzZ;i;;teszznzzazc.lflcaHy consulted for the preparation 5 19
Key topics and concerns that have been raised through stakeholder
G4-27  engagement, and how the organisation has responded to those key 2-4 19-21
topics and concerns
REPORT PROFILE
G4-28  Reporting period for information provided 9 26
G429 Date of most recent previous report This is Kinnevik’s first Sustainability Report prepard in accordance
with GRI.
G4-30  Reporting cycle 9 26
G4-31 Contact point for questions regarding the report or its contents 'gf;r::el:_lizfgélﬁggezcg%rooggorporate Communication;
G4-32 The 'in a‘ccordance‘ option the organisation has chosen; the GRI 9.10 2627
content index for the chosen option
G4-33 Policy and current practice with regard to seeking external assur- The Sustainability Report 2016 has neither been audited nor verified.
ance for the report
GOVERNANCE
Governance structure of the organisation, including committees
G4-34  of the highest governance body; any committees responsible for 37-40
decision-making on economic, environmental and social impacts
ETHICS AND INTEGRITY
G4-56 Organisation’s values, principles, standards and norms of behaviour 1,8 18,25
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PAGE IN PAGE IN
SPECIFIC STANDARD DISCLOSURES COMMENT BOUNDARY SUSTAINABILITY ANNUAL
REPORT REPORT
ECONOMIC
Economic Performance
G4-DMA Kinnevik 3 20
G4-EC1 Direct economic value generated and distributed Kinnevik 3 20
ENVIRONMENTAL
Emissions
For more information on CO, emissions, see Kinnevik’s
G4-DMA Climate Report 2016 available on www.kinnevik.com/ Kinnevik 4 21
sustainabilit;
G4-EN15 (Dswcr(e];teg;()eenhouw 92s (GHG) emissions Includes company-owned or long-term leased vehicles. Kinnevik 4 21
G4-EN16 fsncirsz |2n)d|rect greenhouse gas (GHG) emissions Includes power consumption and district heating. Kinnevik 4 21
G4-EN17 Other indirect greenhouse gas (GHG) emissions Irjcludes business trwps by plane, train, taxi; OfflC? mate- Kinnevik 2 21
(Scope 3) rial/paper consumption; and waste from properties.
LABOUR PRACTICES AND DECENT WORK
Employment
G4-DMA Kinnevik 8 25
Total number and rates of new employee hires
G4-LA1 and employee turnover by age group, gender and Kinnevik 8 25
region
Training and Education
G4-DMA Kinnevik 8 25
Percentage of employees receiving regular perfor-
G4-LA11  mance and career development reviews, by gender Kinnevik 8 25

and by employee category

Diversity and Equal Opportunity
G4-DMA Kinnevik 8 25
Composition of governance bodies and breakdown
of employees per employee category according to

G4-LA12 - . Kinnevik 8 25,37-40
gender, age group, minority group membership,
and other indicators of diversity
HUMAN RIGHTS
Investment
Kinnevik/
G4-DMA Outside 5 22
Total number and percentage of significant invest- All investments in excess of SEK 100m are considered
ment agreements and contracts that include human  significant investment agreements. Kinnevik/
G4-HR1 . . X 5 22
rights clauses or that underwent human rights Outside
screening
Sector Specific Indicators: Product Responsibility Disclosures for the Financial Services Sector
Kinnevik/
G4-DMA Outside 5 22
Percentage and number of companies held in the . .
B A 5 ! L Kinnevik/
G4-FS10  organisation’s portfolio with which the organisation X 5 22
. . e Qutside
has interacted on environmental or social issues
GA-FS11 Ffercentége of assets subj.ect to pos.mve and nega- Kmn?vwk/ 5 22
tive environmental or social screening Outside
SOCIETY
Anti-corruption
Kinnevik/
G4-DMA Outside 5 22
SO3 Operations assessed for risks related to corruption Kmnngk/ 5 22
Outside
504 Cor“m"numcatlon and training on anti-corruption Kinnevik 4 21
policies and procedures
Compliance
G4-DMA Kinnevik 4 21
Monetary value of significant fines and total number  During 2016, Kinnevik has not been issued material fines
G4-SO8  of non-monetary sanctions for non-compliance with  or received any other sanctions due to violations of laws Kinnevik
laws and regulations or regulations.
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Reach
for Change

Reach for Change is a non-profit
organisation founded by Kinnevik to
improve children’s lives. Reach for
Change finds passionate local entre-
preneurs with innovative solutions to
pressing issues facing children.

The entrepreneurs get support to
develop their ideas through an accele-
rator program.

Those with the highest potential are
also invited to join Reach for Change’s
incubator, where they receive seed fun-
ding, network and advice to transform
their ideas into sustainable and impact-
ful organisations improving children’s
lives. Since the start in Sweden, Reach
for Change has grown to 18 countries,
supporting hundreds of social entre-
preneurs who have in turn helped
hundreds of thousands of children.

2016

RESULTS

In 2016, Reach for Change continued
to support social entrepreneurs who
help children to better lives around the
world. These are some of the results
achieved during the year.

23




IMPACT ON ENTREPRENEURS

|—(\(; ...of the entrepreneurs in our incubator
/5
»)

(~ supported more children, on average
J increasing their reach by x6

...of the entrepreneurs
in our incubator gained

/ o’ (3 more revenues, on
average by x2

INCUBATOR

IMPACT ON CHILDREN

Tanzania is currently experiencing
a massive shortage of teachers -
26,000 science and math teachers
are needed, but with only 1,000
new teachers being employed
every year, it would take 26 years
to level off the shortage.

To change the situation, Faraja Nyalandu
founded Shule Direct, a digital platform
enabling students to access a quality
education, even when teacher may not
be close by. During 2016, Faraja and her
team provided 220,766 children with
digital courses in eleven subject areas
of the national curriculum for secondary
school in Tanzania - more than fifteen
times as many as in 2015.

520,766

In Sweden, 1 out of 4 youths between
the ages of 16-24 suffer from mental
illness such as anxiety and depression.
However, only half of those seek the
help they need to get better.

Anne Sofie Blixt therefore created

185

(o o

...amazing social entrepreneurs
were helped to create a better
world for children through our
incubator program, an increase of
38% compared to 2015.

Tilia, a place where youths can always
go when other agencies are closed.
Here, youths can meet with an adult
who will listen to them talk openly
whenever they feel the need to, th-
rough chat or in person. In 2016 Tilia
supported 27,796 children and youths,
eight times as many as in 2015.

<o
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THE KINNEVIK MANAGEMENT TEAM

Joakim Andersson
Acting CEO
Chief Financial Officer

92

Chris Bischoff
Senior Investment Director

Mattias Andersson

General Counsel

Christoph Barchewitz
Investment Director

Torun Litzén
Director Corporate Communication

Franco Danesi

Investment Director

Joakim Andersson* Mattias Andersson”

Torun Litzén®

Chris Bischoff*

Christoph Barchewitz*

Franco Danesi

Acting CEO, Chief Financial
Officer

General Counsel

Employed: 2016
Employed: 2007

Nationality: Swedish
Nationality: Swedish

Born: 1976
Born: 1974

Board positions: -

Shareholding™:

4,000 class B shares,
whereof 500 held through
pension plan, insurance or

Board positions:
Non-Executive Director of
Modern Times Group
Shareholding™:

19,432 class B shares,
whereof 2,150 held through
pension plan, insurance or

similar

similar

Director Corporate Communication

Employed: 2007
Nationality: Swedish

Born: 1967

Board positions:

Member of the Board of
Reach for Change
Shareholding™:

20,621 class B shares,
whereof 1,000 held through

pension plan, insurance or
similar

Senior Investment Director

Employed: 2013
Nationality: British
Born: 1973

Board positions:

Chairman of Milvik/BIMA
and Saltside, Board Director
of Babylon Health, Bayport,
Betterment and Quikr and
Board observer of Livongo

Shareholding™:

7,124 class B shares,
whereof 4,855 held through
pension plan, insurance or
similar

Investment Director

Employed: 2014
Nationality: German
Born: 1978

Board positions:

Board Director of Global
Fashion Group, Home24,
Westwing and Linio

Shareholding™:

6,910 class B shares,
whereof 4,910 held through
pension plan, insurance or
similar

Investment Director

Employed: 2014
Nationality: Italian
Born: 1972

Board positions:

Board Director of Bayport,
Black Earth Farming, G3
Good Governance Group,
Konga and Metro Interna-
tional

Shareholding™:

6,524 class B shares,
whereof 4,524 held through
pension plan, insurance or
similar

*  Senior executives

** Including holdings of closely affiliated persons
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THE KINNEVIK SHARE

SHARE PRICE TREND

The price of Kinnevik's class B share decreased by 16.5% in 2016,
or by 6.6% adjusted for SEK 2.1bn in ordinary dividend paid and
SEK 5.0bn distributed by way of the mandatory share redemption
program in Q2 2016. The OMXS30 index on Nasdaqg Stockholm
increased by 4.9% during the year.

The chart below shows the total return on the Kinnevik share inclu-
ding and excluding reinvested dividends during the past five years.

400
Kinnevik B dividends
B Kinnevik B
300 OMXSGI

200

100

2012

2013 2014 2015 2016

STOCK EXCHANGE LISTING

Kinnevik's class A and class B shares have been listed on NASDAQ
Stockholm since 12 November 1992. The shares are listed on the
Nordic list for large-cap companies within the financial sector. The
ticker codes are KINV A and KINV B. During 2016, an average of
677,000 class B shares, corresponding to SEK 148m, were traded
daily.

SHARE CAPITAL

As of 31 December 2016 the number of shares in Kinnevik amoun-
ted to 275,466,638 of which 41,157,144 are class A shares with
ten votes each and 234,309,494 are class B shares with one vote
each, whereof 350,903 are class B treasury shares which may not
be represented at general meetings.

SHAREHOLDER STRUCTURE
% OF CAPITAL PER 31 DEC 2016

Swedish institutional
owners 25%

Swedish private
individuals 19%

Foreign institutional
owners 27%

Anonymous
ownership 14%

Other owners 16%

The total number of votes in the Company amounted at 31 De-
cember 2016 to 645,880,934 (645,530,031 excluding the 350,903
class B treasury shares). During the year 14,565 class B shares
were delivered to participants in the long term incentive program
launched 2013. The Board executed a SEK 500 million repurchase
program during the first quarter 2016, acquiring 2.3m shares cor-
responding to 0.9% of issued shares, at an average purchase price
of SEK 217 per share, not adjusted for shareholder distribution. The
repurchased shares were cancelled during the third quarter 2016.
The Board has authorization to repurchase a maximum of 10% of
all shares in the Company over 12 months up until the next Annual
General Meeting. There are no convertibles or warrants in issue.

DIVIDEND

For the financial year 2016, the Board recommends a cash dividend
of SEK 8.00 per share, which would correspond to an increase
of 3.2% compared to the ordinary dividend of SEK 7.75 for the
financial year 2015.

SHAREHOLDER REMUNERATION POLICY

Kinnevik aims to pay an annual dividend growing in line with di-
vidends received from its investee companies and the cash flow
generated from its investment activities. Kinnevik will make share
buybacks when the Kinnevik shares trade at a significant discount
to their intrinsic value, as perceived by Kinnevik, and the company
has significant net cash, taking into consideration its dividend
expectations, net investment plan and operating cost.

TOTAL RETURN
Past 30 years 14%
Past 10 years 1%
Past 5 years 16%
Past 12 months (6)%

Total return is calculated on the assumption that the shareholder
has reinvested all cash dividends and dividends in kind into the
Kinnevik share.

% OF VOTES PER 31 DEC 2016

Swedish institutional
owners 13%

Swedish private
individuals 22%

Foreign institutional
owners 15%

Anonymous
ownership 3%

Other owners 47%
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DIVIDENDS FLOW

8

~

o~

(6]

N

w

N

-

2012 2013

. Ordinary dividend
paid, SEK/Share

* Proposed dividend

OWNER DISTRIBUTION BY HOLDINGS

2014

2015

2016*

Ordinary dividend received from
listed holdings, SEK/Share

# of % of # of shares % of

Size of holding holders holders capital
100 001 - 159 0% 188.7 69%
50001 -100 000 63 0% 4.4 2%
10001 - 50 000 543 1% 1.1 4%
5001-10000 707 1% 5.2 2%
1001-5000 6242 8% 13.8 5%
201-1000 20 149 25% 10.6 4%
1-200 53223 66% 3.5 1%
Anonymous N/A N/A 38.1 14%
Total 81086 100% 275.5 100%

DATA PER SHARE

2016

Average number of shares (000s) 275570
Earnings per share, SEK -12.55
Shareholders’ equity per share, SEK 263.29
Market price class B share at 31 December, SEK 218.90
Dividend per share, SEK 8.00"
Direct yield 3,7%

" Proposed dividend

2 Including a share redemption program of 18 SEK per share

OWNERSHIP STRUCTURE

Kinnevik's 20 largest shareholders in terms of capital and votes

according to Modular Finance at 31 December 2016.

% of % of
Shareholder A shares B shares capital votes
Verdere S.a.r.l. 28291001 1308 999 10.7 44.0
Klingspor Family 7 055 545 2420086 3.4 11.3
von Horn Family 2107 580 354 296 0.9 3.3
Baillie Gifford 0 14881224 5.4 2.3
Alecta 762 500 7088 000 2.8 2.3
Swedbank Robur 0 11048636 4.0 1.7
Thornburg 777 837 0 0.3 1.2
Morgan Stanley 762066 376 0.3 1.2
AMF 0 7 248 359 2.6 1.1
Nordea 0 6498 691 2.4 1.0
GAMCO 576 359 614 500 0.4 1.0
Skagen 0 5007 146 1.8 0.8
Vanguard 0 4702 807 1.7 0.7
BlackRock 0 4478789 1.6 0.7
Coronation 250 603 1853 400 0.8 0.7
SEB 133 860 2951307 1.1 0.7
Norges Bank 0 3933182 1.4 0.6
Capital Group 0 3776366 1.4 0.6
Skandia 197 599 1405 892 0.6 0.5
SHB 4945 3298478 1.2 0.5
Other 237 249 151438960 55.1 23.8
Total 41157 144 234 309 494 100.0 100.0

Whereof class B

350 903

shares held by Kinnevik

Verdere was established to hold equal shares in Kinnevik for
the benefit of its shareholders Cristina Stenbeck and Andreas
M. Stenbeck and the CMS and AMS Sapere Aude Trusts. Cris-
tina Stenbeck owns 23.33% of the shares of Verdere directly
with CMS Sapere Aude Trust reg., a trust of which Cristina
Stenbeck is beneficiary, owning an additional 40% of the share
capital. Andreas M. Stenbeck’s interest in Verdere is held 26.67%

through AMS Sapere Aude Trust and 10% by his Estate.

2015 2014 2013 2012
277 381 277 343 277 564 277 183
4.49 75.27 30.51 -10.77
300.22 303.60 235.38 211.01
262.00 255.20 297.50 135.30
25.752 7.25 7.00 6.50
9.8% 2 2.8% 2.4% 4.8%
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FAIR VALUE OF FINANCIAL ASSETS

Investment (SEKm) Capital (%) Votes (%) 31 Eaei(r: ;aol:lz 31 Eaei(r: ;aol:'; Total rgtourn L
Zalando 31.7 31.7 27 245 25943 5%
Global Fashion Group 35.4 35.4 5641 4067 2%
Rocket Internet 13.2 13.2 3990 5627 -29%
Qliro Group 28.5 28.5 367 513 -28%
Home & Living ? - - 551 1250 -63%
Other E-Commerce ? - - 1280 1028 53%
Quikr 18.0 18.0 1535 1519 1%
Other Marketplaces ? - - 220 505 -59%
Total E-Commerce & Marketplaces 40 829 40 452 -2%
Millicom 37.7 37.7 14790 18479 -16%
Tele2 30.3 47.9 11166 11524 -5%
Total Communication 25 956 30003 -12%
MTG 20.3 48.0 3650 2938 30%
Other - - 439 489 1%
Total Entertainment 4089 3427 26%
Bayport 24.2 24.2 1201 1278 -6%
Betterment 9.3 9.3 590 - 10%
Other ? - - 649 501 21%
Total Financial Services & Other 2440 1779 7%
Other 487 298 15%
Portfolio Value 73801 75 959 -4%
Net cash/debt -1 367 7 558

- of which unpaid investments/divestments -49 -62

Total Net Asset Value 72434 83517 -5%
Net Asset Value per share, SEK 263.29 301.10 -4%
Closing price, class B share, SEK 218.90 262.00 -6%

" Including investments, divestments and dividends
2 For split see page 34
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VALUATION OF UNLISTED ASSETS

Change in fair

Kinnevik Accumulated net rvalue A
LavESment SER ) ownership invested amount 31 Dec 2016 elllser \éaol,lljé Valuation method
Global Fashion Group 23 35% 5658 5641 71 Revenue multiple
Home & Living
Home24 2 17% 833 94 -734 Revenue multiple
Westwing ? 17% 419 429 -16 Revenue multiple
Other Mixed 52 28 -41 Mixed

Other E-commerce

Lazada' 4% 87 706 601 Latest transaction
Linio 2 27% 438 292 42 Revenue multiple
Konga 34% 257 133 7 Revenue multiple
Other? Mixed 182 149 -106 Mixed

Marketplaces

Quikr 18% 879 1535 16 DCF
Saltside 61% 195 200 5 DCF
Other Mixed 223 20 -306 Mixed
Total E-Commerce & Marketplaces 9222 9 227 -461
Metro 100% 966 327 34 DCF
Other Mixed 128 112 -4 Mixed
Total Entertainment 1094 439 -7
Bayport 24% 467 1201 -77 Latest transaction
Betterment 9% 538 590 52 Latest transaction
Milvik/BIMA 39% 213 464 113 DCF
Other Mixed 103 165 62 Mixed
Total Financial Services 1321 2420 150
Babylon ? 13% 164 154 -10 Latest transaction
Other Mixed 242 51 12 Mixed
Total Other 406 205 2
Total Unlisted Assets 12043 12 291 -316

" Accumulated net invested amounts include SEK 1.0bn of share distributions received from Rocket Internet
2 Ownership not adjusted for employee stock option plans and employee equity at subsidiary level
¥ Includes investments and change in value of shareholder loan

4 Including dividends received
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FAIR VALUES AS AT 31 DECEMBER 2016

At the end of the year, the fair value of Kinnevik's unlisted assets
amounted to a total of SEK 12,291m, to be compared with an ac-
cumulated invested amount (net after dividends received) of SEK
12,043m. Change in fair value and dividends received amounted
to negative SEK 316m over the year, as specified in the table on
the previous page.

As a consequence of Kinnevik's investee companies adopting differ-
entfinancing structures, such as liquidation preferences, the value
of Kinnevik's shareholding in an investee company may be higher
or lower than implied by Kinnevik's percentage ownership stake.
Liquidation preferences determine how proceeds from a liquidity
event are allocated between shareholders and this allocation may
become increasingly complex as a company raises several funding
rounds at different valuations. An increase or decrease in the equity
value of an investee company where liquidation preferences apply
may result in a disproportionate increase or decrease in the fair
value of Kinnevik’s shareholding in that investee company.

GLOBAL FASHION GROUP

The valuation of Kinnevik’s shareholding in Global Fashion Group
(GFG) has been based on an average multiple of 1.4x the com-
pany's latest publicly available 12 months’ net revenues and net
cash position as at 30 September 2016. The average multiple used
in the valuation corresponds to a 38% discount to GFG's listed and
profitable developed market peers. The fair value of Kinnevik's
aggregate shareholding in GFG implies a EUR 1.8bn valuation for
100% of the company’s fully diluted equity.

On 26 April, Kinnevik committed to invest up to EUR 200m in a
minimum EUR 300m internal capital increase in GFG by way of a
joint underwriting with Rocket Internet. Due to strong interest, the
financing round’s final size amounted to EUR 330m, and Kinnevik’s
final participation was scaled back to EUR 161m. After completion
of the capital increase in the third quarter of 2016, Kinnevik holds
35% of the share capital in GFG.

OTHER E-COMMERCE

Revenue multiple valuations have been applied for Kinnevik's
shareholdings in the e-commerce companies listed in the table on
the right-hand side. The valuations have in all cases been based
on the respective company'’s latest publicly available 12 months’
net revenues and net cash positions as at 30 September 2016.

The peer group’s average revenue multiple within the Home & Living
category has been discounted downwards to 0.8x for Home24 and
to 0.9x for Westwing when assessing the fair values of Kinnevik’s
shareholding.

The valuation of Kinnevik's shareholding in Lazada has been based
on the valuation implied by Kinnevik's partial divestment which
was completed during the second quarter. The valuation implies
an equity value of USD 2.0bn.

Kinnevik's other general e-commerce investee companies, Linio and
Konga, are continuing their shift from a purely inventory based busi-
ness model into a marketplace model, where third party products
are sold on the companies’ platforms. Revenues from this model
generally consist of the fees charged third party merchants. To
reflect the ongoing shift in business model in the method of valu-
ing Kinnevik's shareholding in each company, the average trading
multiples of two different peer groups have been applied in pro-
portion to the revenue contribution of each business model. The
weighted average multiple applied on the respective company's
latest publicly available 12 months’ net revenue is 1.7x for Linio
and 2.4x for Konga (0.5x and 1.0x, respectively, in relation to net
merchandise value during the same period).

Compan 31 Dec ,, 31 Dec ,, Adjusted

pany 2016 2015 multiple
GFG 1.4 2.2 Yes
Home24 0.8 1.6 Yes
Westwing 0.9 1.4 Yes
Linio 1.7 1.5 Yes
Konga 2.4 1.3 No

U Sales multiple, last 12 months historical sales.

2 Sales multiple was adjusted as per 31 December 2016 to reflect factors such as
lower profitability than peer group. Please see Note 2 for further information.

MARKETPLACES

The valuation of Kinnevik's shares in Quikr has been based on
a discounted cash flow analysis. The valuation implies an equity
value of USD 940m.

FINANCIAL SERVICES

The valuation of Kinnevik's shares in Bayport has been based on
the value implied by cash transactions made in secondary Bayport
shares in February 2016 at a valuation of USD 547m. The size of
the transactions, approximately 5% of the company’s diluted share
capital at that point in time, is considered sufficiently large to be
applied to Kinnevik's entire shareholding in Bayport.

For Kinnevik's shares in Milvik/BIMA, the valuation as at 31 December
2016 has been based on a discounted cash flow analysis resulting
in a value of Kinnevik's 39% stake of SEK 464m, or a fully diluted
equity value of USD 131m.

Kinnevik’s shares in Betterment have been valued in line with the
valuation applied in the USD 100m funding round announced in
the first quarter of 2016, corresponding to a fully diluted equity
value of USD 700m.
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FAIR VALUES AND IMPLIED VALUES FROM LATEST TRANSACTIONS AS AT 31 DECEMBER 2016

Valuation in
latest transaction

Investment (SEKm)

Implied value
Kinnevik’s stake

Nature of
latest transaction

Fair value

Kinnevik’s stake Difference

Global Fashion Group 9888 3212 5641 -2429 New share issue
Home24 4028 683 94 589 New share issue
Westwing 4824 817 429 388 New share issue
Lazada 18 169 706 706 - Sale of shares
Linio 1432 305 292 13 New share issue
Quikr 13939 2504 1535 969 New share issue
Saltside 1029 626 200 426 New share issue
Bayport 4965 1201 1201 - Sale of shares
Betterment 6287 590 590 - New share issue
BIMA 1227 493 464 29 New share issue
Iroko 608 111 1M1 - New share issue
Other E-Commerce & Marketplaces 1053 330 723 Various
Other Financial Services 166 165 1 Various
Other Entertainment 328 328 Various
Other 205 205 Various
Total 13 000 12 291 709

In a number of Kinnevik's unlisted investee companies, shares
have been issued or transacted at price levels that diverge from
Kinnevik's recognized assessed fair values.

Newly issued shares may have preferential rights such as higher
preference over an investee company's assets in the event of a lig-
uidation or sale than Kinnevik's shares have; may represent a small
share of an investee company's share capital; and may be directed
solely to existing shareholders. Transactions in secondary shares
may also represent a small share of an investee company'’s share
capital or otherwise not be reflective of the value of an investee
company as a whole. Therefore, Kinnevik does not necessarily
consider these price levels as the most relevant base in assessing
the fair values in Kinnevik’s accounts.

As specified in the table above, the total difference between Kin-
nevik’s pro rata share of the valuations implied by the latest trans-
actions and the fair values in Kinnevik's accounts amounted to
SEK709m applied to Kinnevik's shareholdings as at 31 December
2016, whereof Kinnevik's E-Commerce & Marketplaces portfolio
represented SEK 679m. Excluding Global Fashion Group, where
Kinnevik's assessed fair value exceeds the value implied by the
EUR 330m funding round completed in the third quarter of 2016,
the aggregate difference amounted to SEK 3.1bn.

For further information about valuation principles and assumptions,
please see Note 2.
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CORPORATE GOVERNANCE REPORT

Corporate Governance in the Kinnevik Group is based on Swedish
legislation and generally accepted sound practice on the securi-
ties market. Kinnevik applies the Swedish Corporate Governance
Code (the "Code")*.

During 2016, Kinnevik, in line with previous years, deviated from
the Code rule stipulating that a member of the Board of Directors
may not chair the Nomination Committee. This deviation from
the Code is explained in more detail in the section Nomination
Committee below.

ANNUAL GENERAL MEETING

The Swedish Companies Act(2005:551) (the “Swedish Companies
Act”) and the Articles of Association determine how the notice to
the Annual General Meeting and extraordinary general meetings
shall occur, and who has the right to participate in and vote at the
meeting. There are no restrictions on the number of votes each
shareholder may cast at the general meeting. Class A shares entitle
to ten votes, whereas other shares entitle to one vote. Distance
participation and voting at the general meeting is not possible.

Information on major shareholders in the Company, and on authori-
zations approved by the Annual General Meeting for the Board to
resolve on repurchase of own shares, is provided in Note 10 for
the Parent Company, Shareholders’ Equity.

NOMINATION COMMITTEE

Atthe 2016 Annual General Meeting, it was decided that a Nomi-
nation Committee consisting of at least three members appointed
by the Company'’s largest shareholders would be established
during September 2016 following consultation with the largest
shareholders in the Company as at 31 August 2016. The Annual
General Meeting further resolved that Cristina Stenbeck should
be a member of the Nomination Committee and be responsible
for convening the Nomination Committee.

In accordance with the resolution of the 2016 Annual General Meet-
ing, Cristina Stenbeck convened a Nomination Committee consist-
ing of members representing the largest shareholders in Kinnevik.
The Nomination Committee is comprised of Cristina Stenbeck as
representative of Verdere S.a r.l., Wilhelm Klingspor appointed by
the Klingspor family, Edvard von Horn appointed by the von Horn
family, James Anderson appointed by Baillie Gifford, and Ramsay
Brufer appointed by Alecta. The Nomination Committee’s task is
to submit proposals for the Board of Directors and auditors, in the
event auditors shall be elected, and fees to the Board of Directors
and auditors, a proposal for the Chairman of the Annual General
Meeting as well as the procedure for the Nomination Committee
ahead of the 2018 Annual General Meeting. Cristina Stenbeck,
member of the Board of Directors, was appointed Chairman of
the Nomination Committee, an appointment that deviates from
what the Code prescribes. The other members of the Nomination
Committee declared their decision as being in the Company's and
its shareholders’ best interest and a natural consequence of Cristina
Stenbeck leading the Nomination Committee’s work in recent years,
as well as her connection to the Company's largest shareholders.

AUDITORS

According to the Articles of Association, the Company shall have
not more than three auditors, with not more than three deputies,

*The Code is available at: www.corporategovernanceboard.se

or a registered audit firm. At the 2013 Annual General Meeting, the
registered audit firm Deloitte AB, with Authorized Public Accountant
Jan Berntsson as Auditor in Charge, was elected Company auditor
for a period of four years until the 2017 Annual General Meeting.
Jan Berntsson, born 1964, also has audit engagements in the
listed companies Atlas Copco AB and Boliden AB. The auditor’s
independence is ensured by legislation and professional ethics and
the audit firm’s internal guidelines, as well as by adhering to the
Audit Committee’s guidelines governing the type of assignments
that the audit firm may conduct in addition to the audit. During
2016, Deloitte AB has provided certain services in issues regarding
Corporate Responsibility and IFRS. Information regarding audit
fees is provided in the Annual Report’s Note 12 for the Group and
Note 5 for the Parent Company, Auditors’ Fees.

BOARD OF DIRECTORS AND SENIOR EXECUTIVES

Board members are elected at the Annual General Meeting for a
period ending at the close of the next Annual General Meeting.
The Articles of Association contains no restrictions pertaining to
the eligibility of Board members. According to the Articles of As-
sociation, the number of Board members can be no fewer than
three and no more than nine members elected by shareholders.

At the 2016 Annual General Meeting, following a motion by the
former Nomination Committee, Tom Boardman, Anders Borg,
Dame Amelia Fawcett, Wilhelm Klingspor, Erik Mitteregger, John
Shakeshaft and Cristina Stenbeck were re-elected members of
the Board and Lothar Lanz and Mario Queiroz were elected as
new members of the Board. The Annual General Meeting further
elected Tom Boardman as Chairman of the Board.

The independence of Board members in relation to the Company
and its management, and to the major shareholders of the Com-
pany, is specified on pages 39-40. None of the Board members are
employed within the Group. Senior Executives in Kinnevik include
acting Chief Executive Officer and Chief Financial Officer Joakim
Andersson, Director of Corporate Communications Torun Litzén,
Senior Investment Director Chris Bischoff, Investment Director
Christoph Barchewitz, and General Counsel Mattias Andersson.
For information about Senior Executives, please see page 30 in
the Annual Report, and Note 16 for the Group.

BOARD WORK

Kinnevik's Board of Directors is responsible for the overall strategy
of the Group and for organizing its administration in accordance
with the Swedish Companies Act. The Board’s work and delega-
tion procedures, instructions for the Chief Executive Officer, and
reporting instructions are updated and approved at least annually
following the Annual General Meeting.

Significant issues addressed by Kinnevik’s Board during 2016
include the succession of the company’s Chief Executive Officer,
the impact of the global economy on Kinnevik and the sectors in
which Kinnevik has invested, new investment decisions, capital
structure management in Kinnevik as well as its larger portfolio
companies, and the overall strategy and financial performance
of Kinnevik and its larger portfolio companies. As the basis for
discussions concerning the listed portfolio companies, Kinnevik's
management presented independent analyses of each company’s
strategy, operations and future opportunities within the markets
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in which they are active. Furthermore, Chief Executive Officers of
certain listed portfolio companies held customary investor pres-
entations directly to the Kinnevik Board.

Compliance with laws and regulations, responsibility and market
confidence in Kinnevik are some of the key issues which the Board
actively focuses on. Kinnevik's Code of Conduct and Corporate
Responsibility Policy adopted by the Board describes Kinnevik's
policy on issues pertaining to social responsibility, environmental
considerations and ethics.

As in previous years, a Remuneration Committee and an Audit
Committee have been established within the Board. Furthermore,
a Governance, Risk and Compliance ("GRC") Committee was es-
tablished within the Board at the constituent Board meeting after
the 2016 Annual General Meeting. These committees are prepara-
tory bodies of the Board and do not reduce the Board's overall
responsibility for the governance of the Company and decisions
taken. The Investment Committee was disbanded at the constitu-
ent Board meeting, in favour of involving the entire Board in the
Company's capital allocation decisions.

The Board re-appointed Tobias Hultén as the Company Secretary
in May 2016. After Tobias resigned from his role he was replaced
by Mattias Andersson in October 2016. The Company Secretary
is responsible for ensuring that rules of procedure are complied
with, and all Board members can turn to the Secretary for advice
and assistance in their Board work.

During 2016, Kinnevik's Board of Directors held eleven meetings
(excluding the constituent meeting), of which six were extra meet-
ings held via telephone. Dame Amelia Fawcett was absent from
four meetings, and John Shakeshaft was absent from one meeting.
The other Board members were present at all Board meetings.

EVALUATION OF THE WORK OF THE BOARD OF DIRECTORS

The Board complies with an annual performance review process
to assess how well the Board, its committees and processes are
functioning and how they might be improved. Every three years a
more extensive Board evaluation is undertaken either by an inde-
pendent Board member or an external consultant.

The evaluation of the Board’'s work during 2016 was conducted
internally by the Chairman of the Board by way of a formal ques-
tionnaire covering areas such as the Board's performance against
its key duties, the Board's composition and processes, as well as
the performance of individual Board members. The results of
the evaluation were presented to the Nomination Committee by
the Chairman of the Board, and were also reported in full to the
Nomination Committee in writing.

REMUNERATION COMMITTEE

The Remuneration Committee’s assignments are stipulated in
Chapter 9.1 of the Code, and comprise issues concerning salaries,
pension terms and conditions, incentive programs and other con-
ditions of employment for the senior executives. The guidelines
applied in 2016 are presented in Note 16 for the Group, Personnel.

For the time until the constituent Board meeting after the 2016
Annual General Meeting, Dame Amelia Fawcett, Wilhelm Kling-
spor, Erik Mitteregger and Cristina Stenbeck were members of the
Remuneration Committee, with Dame Amelia Fawcett as Chairman.
At the constituent Board meeting, Tom Boardman, Dame Amelia
Fawcett, Erik Mitteregger and Cristina Stenbeck were elected
members of the Remuneration Committee, and Dame Amelia
Fawcett was re-elected as Chairman.

The Remuneration Committee shall strive to meet not less than
twice a year, and more frequently as required. Minutes are kept at

the Remuneration Committee’s meetings and are reported to the
Board at its next meeting. The Remuneration Committee held five
meetings during 2016, all of which were held via telephone, and the
Committee further adopted decisions by written procedure through-
outthe year. Allmembers were present at all Committee meetings.

AUDIT COMMITTEE

The Audit Committee’s assignments are stipulated in Chapter 8,
Section 49b of the Swedish Companies Act. These tasks include
monitoring the Company'’s financial reporting and the efficiency
of the Company'’s internal controls and internal audits, as well as
maintaining frequent contacts with the external and internal audi-
tors. The Audit Committee’s work primarily focuses on the quality
and accuracy of the Group's financial accounting and the accom-
panying reporting, as well as the internal financial controls within
the Company. Furthermore, the Audit Committee evaluates the
auditors’ work, qualifications and independence. The Audit Com-
mittee monitors the development of relevant accounting policies
and requirements, discusses other significant issues connected
with the Company'’s financial reporting and reports its observa-
tions to the Board.

For the time until the constituent Board meeting after the 2016
Annual General Meeting, Tom Boardman, Erik Mitteregger and
John Shakeshaft were members of the Audit Committee, with John
Shakeshaft as Chairman. At the constituent Board meeting, Tom
Boardman, Lothar Lanz, Erik Mitteregger and John Shakeshaft were
elected members of the Audit Committee, and John Shakeshaft
was re-elected as Chairman.

The Audit Committee shall meet not less than four times annu-
ally. Minutes are kept at the Audit Committee’s meetings and are
reported to the Board at its next meeting. The Audit Committee
held eleven meetings during 2016, of which eight were held via
telephone. Lothar Lanz was absent from one meeting. The other
members were present at all Committee meetings. The external
auditors participated in most of the meetings and issued their re-
ports on the results of their examinations to the Audit Committee
and the Board of Directors both orally and in writing.

GRC COMMITTEE

The GRC Committee is appointed by the Board of Directors to assist
the Board in monitoring the governance structures of Kinnevik’'s
investee companies, Kinnevik's risk management process and
compliance with laws, regulations and codes of conduct.

Tom Boardman, Dame Amelia Fawcett and John Shakeshaft were
members of the GRC Committee during 2016, with Dame Amelia
Fawcett as Chairman.

The GRC Committee shall meet not less than four times annually.
Minutes are kept at the GRC Committee’s meeting and are reported
to the Board atits next meeting. The GRC Committee held two meet-
ings during 2016. John Shakeshaft was absent from one meeting.
The other members were present at both Committee meetings.

INVESTMENT COMMITTEE

For the time until the constituent Board meeting after the 2016
Annual General Meeting, an Investment Committee was appointed
by the Board to evaluate potential investments and divestments,
as well as to review larger investments before they are presented
to the Board for approval.

Tom Boardman, Dame Amelia Fawcett, Erik Mitteregger, Lorenzo
Grabau and Joakim Andersson were members of the Investment
Committee during 2016. The Chairman of the Committee was
Lorenzo Grabau.

The Investment Committee held one meeting during 2016 via tel-
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ephone, and adopted decisions by written procedure throughout
the period up until the constituent Board meeting. It was resolved
to disband the Investment Committee at the constituent Board
meeting, in favour of involving the entire Board in the Company’s
capital allocation decisions.

THE BOARD'S DESCRIPTION OF INTERNAL CONTROL
PERTAINING TO THE FINANCIAL REPORTING FOR THE 2016
FINANCIAL YEAR

The Board is responsible for internal control in accordance with
the Swedish Companies Act and the Code. This description has
been prepared in accordance with the Code’s Rule 7.3 and 7.4,
and Chapter 6, Section 6 and Chapter 7, Section 31 of the Annual
Accounts Act (1995:1554), and is thus restricted to the internal
control pertaining to the financial reporting.

CONTROL ENVIRONMENT

The purpose of the Board of Directors’ rules of procedure and
instructions for the Chief Executive Officer and Board Commit-
tees is to ensure a distinct division of roles and responsibility that
promotes the efficient management of operational and finan-
cial risks. The Board has also adopted a number of fundamental
guidelines of significance to activities involving internal controls,
which are described in Kinnevik’s Policy and Procedure Manual
and include instructions governing the financial reporting of re-
sults, authorization procedures, purchasing policies, investment
policies, accounting principles, financial risk management and
internal audits. The Company's management reports regularly
to the Board in accordance with established procedures. In ad-
dition, the Audit Committee and the GRC Committee report on

BOARD OF DIRECTORS

Tom Boardman
CHAIRMAN

Born: 1949

Nationality: South African citi-

zen

Independence: Independent
of the Company and manage-
mentand independent of major
shareholders.

Direct or related person owner-
ship: 10,000 class B shares.

Committee work: Member of
the Audit Committee, member
of the Remuneration Commit-
tee, member of the GRC Com-

mittee.

Tom was elected Director of the
Board of Kinnevik AB in 2011
and Chairman of the Board in
2016. He is also Chairman of
the Board of Millicom and Non-
Executive Director of Nedbank
Group, Woolworths Holdings,
Royal Bafokeng Holdings and
African Rainbow Minerals, and
was a Non-Executive Director
of Vodacom Group 2009-2011.
Tom held various managerial
positions within the South Af-
rican mining and retailing
industries during 1973-1986.
Between 1986 and 2002 he
held managerial positions
within the BoE Bank and 2003-
2010 he was Chief Executive of
Nedbank Group. Tom holds a B
Com and CTA from University
of Witwatersrand, South Africa.

Anders Borg
DEPUTY CHAIRMAN

Born: 1968
Nationality: Swedish citizen

Independence: Notindepend-
ent of the Company and man-
agement, not independent of

major shareholders.

Direct or related person owner-
ship: 12,900 class B shares.

Committee work: -

Anders has been a Director and
Deputy Chairman of the Board
of Kinnevik AB since 2015. He is
also a non-executive Director of
Stena International and Milvik/
BIMA and serves on the advi-
sory board of Asian Infrastruc-
ture Investment Bank (AlIB). He
is an advisor of Citigroup and
member of its Nordic Advisory
Board as well as Chairman of
the World Economic Forum'’s
Global Financial System Initia-
tive. Anders served as Sweden's
Minister of Finance 2006-2014.
In 2011, he was named Euro-
pean Finance Minister of the
year by the Financial Times
recognizing his outstanding
political ability, economic per-
formance and market credibil-
ity. He was Chief Economist and
Head of Parliamentary Office
for Sweden’s Moderate Party
2003-2006. Prior to his politi-
cal career, Anders held various
positions in Sweden's financial
sector, at Transferator Alfred
Berg, ABN Amro Bank and SEB.
Anders studied philosophy,
economic history and political
science at Uppsala University
and did postgraduate studies
in economics at Stockholm

University.

Dame Amelia Fawcett
DEPUTY CHAIRMAN

Born: 1956
Nationality: US and UK citizen.

Independence: Independent
of the Company and manage-
mentand independent of major

shareholders.

Direct or related person owner-
ship: 10,000 class B shares.

Committee work: Chairman of
the Remuneration Committee,
Chairman of the GRC Com-
mittee.

Dame Amelia has been a Direc-
tor of the Board of Kinnevik AB
since 2011, and was appointed
Deputy Chairman in 2013. She
is also Chairman of the Hedge
Fund Standards Board, a Board
Director of State Street Corpo-
ration in Boston, USA and Chair-
man of its Risk Committee and
a member of the Board of the
UK Treasury. Dame Amelia is a
Governor of the London Busi-
ness School, Chairman of the
Prince of Wales's Charitable
Foundation, a Commissioner
of the US-UK Fulbright Com-
mission and a Trustee of Project
Hope UK. She held managerial
positions within Morgan Stanley
1987-2006 and was Vice Chair-
man and Chief Operating Of-
ficer of its European operations
2002-2006. She was a Board
Director of the Guardian Media
Group 2007-2013, and Chair-
man 2009-2013. Dame Amelia
has a Law Degree from Univer-
sity of Virginia, USA, and a BA
Magna Cum Laude in History
from the Wellesley College in
Massachusetts, USA.

Wilhelm Klingspor
BOARD DIRECTOR

Born: 1962
Nationality: Swedish citizen.

Independence: Independent
of the Company and manage-
ment and independent of major

shareholders.

Direct or related person owner-
ship: 1,315,474 class A shares
and 780,071 class B shares.

Committee work: -

Wilhelm has been a Director of
the Board of Kinnevik AB since
2004 and was Director of In-
dustriférvaltnings AB Kinnevik
1999-2004. He also served as
Director of the Board of Biller-
udKorsnas 2012-2014 (Director
of Korsnas 2003-2012).